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Tracking the Discussion
Before we get too deep into working on our own weblogs, it's very helpful to learn how to identify other bloggers working in your space, both so you can see how they're doing, what they're writing about, and what type of postings generate the greatest response from readers, and so you can find places where you should be - not "can", notice, but "should be" - posting comments and responses of your own too. 
As an example of how to dig up good blogs on a specific subject, let's help Mike Gelblicht out (Mike has Motoleather and is going to be blogging to help drive traffic to his online motorcycle / leather store). 
Some Places to Start Finding Good Blogs
· Google - one of the best ways to find blogs on a specific subject is to just use Google and other search engines to look for popular keywords in your market plus the word blog. For example: motorcycle leather blog. 

Don't forget to pay attention to the advertisers for this search too: maybe one or more of them will be competitive blogs in your space. 
· Google Blogsearch - finally out of beta, Google has a custom search engine just for blogs, and even better, they weed out all the "spam blogs" that can pollute other sites so terribly. 

Blogsearch has lots of matches for motorcycle leather, but the most important is the list of "related blogs" on the top of the page. Most of these are advertising blogs, but you can still learn from them. The mistake that they make, however, is that while their blogs will perhaps help them with search engines, no-one's ever going to actually read their content or subscribe to their blog. That's what we'll avoid! 

A subsequent search for "motorcycle" produces much better results, frankly, five different individual weblogs that are from bike enthusiasts and fans. Just what we want to find! 
· Technorati - a specialized site that just focuses on weblogs (as opposed to more general search engines like Google), Technorati has lots of chaff for every strand of wheat, but it's still worth exploring to find blog entries and weblogs that your audience might be reading. 

Mike's search here should be just "motorcycle" or "leather", but I surmise that we'd get too many superfluous matches for the search "motorcycle leather". Start with Technorati's Blog Finder: blogs about motorcycles. There are twenty matches, and I imagine that all twenty of these would be well worth a read. Then to find people who aren't "motorcycle bloggers" but write about motorcycles anyway, use the regular Technorati search and look for blog entries that mention motorcycles. There are a LOT! 
· Digg - a cool example of what some people call 'social bookmarks', Digg lets thousands of users bookmark sites and then automatically extracts the most popular. Spans a lot more than just blogs, but it's still an interesting place to check out. 
· Meme-orandum - another interesting site to watch, this time just for political or technology news. This site aggregates blogger topics and figures out what blog entries are gaining the most inbound links. Good "fodder" for your own entries. 
· Google News - in the same spirit of keeping track of your marketplace, Google News has a very nice ability to search thousands of news sources for specific keywords or products: imagine being able to watch all the newspapers in the world and find out about every time your company is mentioned! I have a blog article about how to customize your Google News feed: Customize Google News. 
· MSN Search - has a very useful RSS feed of your custom search that you can add to your RSS reader and then have an even easier way to keep track of your market, mentions of your site, your competitors sites, etc. Here's how to do this: MSN Search via RSS 
· Ice Rocket - another site built to help you find both weblogs and people blogging about specific topics. This is a pretty cool site, actually, and worth exploring further. For example, Icerocket search for 'motorcycles' provides a lot of good fodder. 
Frankly, there are a zillion ways you can keep track of what's going on in the blogosphere, but let's spend some time talking about why it's such a good idea, even before you have a fully-functional weblog! 
Reference article: Blogger sued over comments on his weblog. 
